BUSINESS MANAGEMENT
Second Paper [(IT) International Marketing]

Time Allowed : Three Hours Maximum¢darks : 100
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Part-A (4 1-31)
Define Export Marketing. Ff fauor &1 aR#IfiT Hifre |
What is Marketing Mix? fauor—fsior <41 &7
What is Evaluation Matrix? g8 Afcerg-aar 34
What is Indirect Export Trading? 319y I MR 7 &7
Define Market Segmentation. TSR FUEHRYT Bl IRAMT B |
What is Product Life Cycle? SciIg Sias 9% 1 87
Explain Free on Board Price (EO.B:). ST&re TR I DI AR |
What purposes does a bill of'lading serve?
el e fo Sl B QY Yl 87
What is outsourcing? 1 8?
What is market oriéntation? STSIR IF3FRAGRYT | 41 3R &7
' )¢\, Part-B (IF1-9)
Describe the.importance of international marketing.
RIS fAUOFT &1 HEw T |
What dowyoh mean by internal marketing environment?
SFdRe YU AMmERol ¥ 39 T FHAA &7
Explain role of non-price factors in International.
RIS Rgor § RSP <l B DT W B
Pescribe different types of Documentary Credit.
vorda e @ R YoRi & 90F difve )
What are the important types of trade fairs?
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YR VA P TG TR D-D § &7
: Part-C (A°T-9)
What is the importance of international marketing? Why firms seek
international marketing opportunities? IR Q9o &1 Hexd
FaEY | B SIS fA9UH STawRt BT ol Wefon, 8¢
| OR (3754 -

State d.iffe'rent external factors of ifitermational marketing
environment. ‘

RIS YU AraaRoT @ STel SERNBT Seard iy |

‘Explain the role of fiars and exhibitiofs in international marketing.

What are the important types of trade fiars? :
STARTSSR R ¥ et g YUl A firee Tase HRIY | AR @
D YE YHR DH-D Y 87 L
OR (37%4)
“Why and how dogs advertising for foreign markets differ from that of

domestic markel? 9N SR &Y g ¥ gl oy & fasnae ¥
e 7 = Blar 27

What factoers.should be taken into account.while selecting distribution
channels.in ‘a foreign market? Explain. f33¥ iR # favor il

B A PN Y 6 SRS B G A G 1oy ? AT DI |

‘OR (35d))

Discuss in detail the import procedure.

\ ST gfdar & faaR | 9uiE Hifig |
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