BUSINESS MANAGEMENT
Second Paper (II) : International Marketing.

Time allowed : Three hours Maximum Marks 100
Part-A
L What do you mean by Internal Marketing Enyironment?
R YO IRIEROT & 319 TN W= 67
2 Define nature and International Marketing.
SaRTsENT R &Y Yl 1 TR I |
3. Explain the meaning of product planning
| e FraeH 31 o g |
4. What is Export Marketing? fii-Raor &1 &?
5. What is letter of credit? AIEl el Ul {4 .
6 What do you understand by personal selling?
fTd g I, T G €7 _
7. Explain the Internet and E-marketing, TEIE U4 ST S Sy |
8. Define physical distribution. ﬂrﬁaﬁmﬂqﬁmﬁﬂaﬁml?
9. What is Foreign Direct Investment? R weae T Fur &'
10.  Explain ‘Foreign Sales Agent' A i s o T |

Part-B
11 How does international marketing differ from domestic marketing?
| et ROuF e R @ R S T 87

N2 Explain the concept of product life cycle.
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13.

14.

15.

-16.

17.

18.

IAE WaT T B JTYRIN BT ALY | |
Explain the process of the price determination in international marketing,
RIS faqum ¥ e fiiRor & yftear B eaed |

Explain the role of advertising in international promotion.

IR Ha ¥ R & g e AR

Indicate the recent trends in foreign trade in India.

AR S PR AR B T i = YRt Sifer |

_ Part-C _.

How an intenational marketer formulates a marketing mix witich is in
tune with the marketing environment of a foreign market?Discuss.
e SIS RuvEwar v s e yer e Bxdl €, o
7% f3d IR & RUUH JaERU S ITHT B, LR TTE Bl |

Or
Enumerate the various factors to be considéred while designing a
product for the international market. )

IR IR & Y SR &6 IRgH] dxel a9y Ry iy
e & T iR | >

| ' Unit- 0
State the different price quotationsused in international marketing.

RIS fAuuH A yga AT I SRl P JuiE BIvH |
Ox

Explain the role of trade fairs ininternational marketing and discuss
the essentials of tradefairs.

"SR TP 3 R el B finT [T Hifo 91 AR A
@ A q@T @) AT I |
Unit - II
Write a'short essay on documentation in foreign trade.
e auR ¥ yord UMY IR T it ey e |
or

“\Examine the various assistance and incentives provided by. the gov-

emment to Indian exporters to improve their export perforniance.
w#mﬁmﬁmmﬁw#a&mw—w
TR d SRORY €Y €7 e FIRA |
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