BUSINESS MANAGEMENT
First Paper (Principlesof Marketing)

Time Allowed : Three Hours Maximum Marks : 100
Part - A (AFT—3)
1. What is the meaningof soeietal marketing concept?
Hrife fagqu AR, o1 @ 379 &7
2. What do youunderstand by ‘Micro Environment’?
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G IRAERYT W G T GHI &7
What is meant by “Test Marketing’? T&Tc® fqoM & 991 SRR 2 |
What are the unsought products? SR TS R B 7
What is difference between cash and quantitative discount?
HE 9 YRAT F¢ H 991 IR 87 '
What is Perception? 3/qare @01 &2
. What do you mean by Franchise Shops?
fRMER gHMT ¥ DT FT AR 87
What is difference between Pioneering and Sustaining Advertisernent?
IA9H Td U e 3 1 IR 87
9. What do you understand by VED analysis techmque" .
I TAveIes B o ST 1 GHSA &7
10. Define ‘Premium’. “Siffas’ & aRT BIfST |
Part-B (AF1-19)
11. Distinguish between Marketing and Selling.

fagor v {Igur 3 =R ams%n
12. What is Brand, Brand Name and Brand Mark‘7

| FIUS, SIUS S AT FUS 7D 9T &7
13. Distinguish between undifferentiatéd and differentiated marketing
- strategy. ST T4 Hfed YU/ AETAT H IR DI |
14. Explain the meaning and role-of\E-marketing.
S-HIBieT BT o1ef 7 Yol Bl FHAE |
15. Differentiate in Public Relations and Advertising.
TS U9 fase d/ SRy |
Part-C (A17—99) |
16. “Marketing Mix,is“a-Combination. lain. Discuss the various
components of Marketing Mix. * ﬁﬂ"ﬁg’ﬂ P A &7, TS |
fagor g i am & fadaeT P |
" OR (3reran)
What is the meaning of product planning and development? Discuss
its 'scope and components. S FAGH T ﬁmﬂ | 9T IR 7
=S & 9 UeHl B fada AR
17. ‘What is consumer behaviour? Discuss the influencing or determinant
factors of consumer behaviour. SR ZJER T & ? STHRI IR
) yaRE a1 R T 9t T B R SR |
OR(3a)
(a) D1st1ngmsh between Functional and Merchant Mlddleman
fparcid v9 ARG AR § 3= |
(b) “Elemination of wholesalers would be beneficial to society.”
Comment.

o PagheT B BT T ST B R R 2 1 R e )

18. What is sales promotion? Discuss various types of consumer

motion methods.
B o 32 Rafort e ) o g 1 R e |
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OR(M)

_ Denne Personal Selling. Describethe characteristics and limitations
of Personal Selling.

Yafe Rea @1 IRMEIEIRT | Rie Rea & R w@
el &1 9uiE e 1N
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