~ BUSINESS MANAGEMENT
First Paper: Pxinciples of Marketing

Time allowed : Three hours Maximum Marks 100
| Part-A
L Define the societal concept of Marketing.
fAqurE & AT QRN DT TR B |
2 Enumerate the five components of Econontic Environment of Marketing.
fuuE & e qraEReT & GTd YeHh] Br FAsy |
3. - What do you understand by "Test Marketing'?-
“‘qaEe RUvH’ | A9 F-FEEN €7
4. What do you mean by '‘Paten{'? U<’ A 3T T W X7
5 Define Resale Price Maifitenarice’. “J: fasha Gt fREiR0r raRefia Hifoer|
6. What is meant by 'Rational Motives'? ‘fdaaqof J=om’ ¥ aam e §7?
7 What do you mean by 'Drop Shiper Wholesalers?
g9 R A [abarell’ ¥ DT T AN ¥?
8. What do you understand by "Purchase Place Display'?
‘B TR § T T T &7
9. What dovou mean by 'Classified Advertisement'?
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10.
11.
12.
13.
14.

15.

16.

17.

218,

T RS’ § oY FunEsT &7
What is meant by 'Eoonomié\(\)rdering Quantity'?
P S AN W T AR B?
Part-B.
What are the Marketing functions? fUvH &/f SF->H A §7
Write short note on Convenience Products.
gfen SRl R A o fifed |
What is difference between By-Product and Product Bundling Price Policy?
Y-S V9 TG I I A H T i} 87
What are the Psychological bases of Market Segmentation?
IR fAfRaxor & TRAsIE SR 91 27
Enumerate the objectives of Physical Distribution.
o e & Sl o A |
Part-C
Unit-1X .
What is the meaning of Marketing congept? Describe the basic pil

lars of marketing concept. :
AU SEEROT I T RE ¥7 RY0E SEERCT @ YIS W o

ol AR |

What is product Development? Explain the process of product de-
velopment. : |
SOE e w1 32 Sae Ao oyt B Tyl .

Unit-1I g
What is the.need of studing Consumer Behaviour? Briefly explain the

various models of consumer behaviour.
SYHFATTER @ JAIT DI T AEeIHT &7 SUHIRT BN B

. ff s o daT e |
Or

{Qeseribe the factors that aré considered while selecting asuitable

channel of distribution. .
FiaRuT @ ST AIS B 99 B4 WY S TG A 6ol

quie AR
Unit-1II
Define Personal Selling. Explain in detail personal Selling Process.

‘ mmmamwmmmmaﬁmﬂ

T | o
What do yo mean by Consumer Promotion Methods? Discuss vari-
ous types of consumer promotion methods.
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